





Reward Your Sales Team and Encourage Collaboration

Utilize new commission flexibility in 4.5 to easily establish and
maintain default splits between multiple salespeople and identify
the splits by customer. When your customers place an order,

your splits occur automatically —minimizing the time you’re
spending today recalculating or overwriting commissions. If you
pay multitier commissions, 4.5 easily uses rate tables and ensures
your salespeople are paid correctly, even if you use many different
commission rates by combinations of salespeople, customers,
items, and effective dates.

Improve Your Cash Flow—Streamline Purchase Orders

To minimize the time and effort placing an order for a product
you sell but don’t normally stock, enhancements in 4.5 create
Purchase Orders automatically from Sales Orders. When
your customer buys that item, an order flows through to the
appropriate vendor without your staff’'s having to reenter
anything, saving time and eliminating those secondary data
entry mistakes. Using the flexible selection criteria, preset the
conditions you want to use so your business processes flow
efficiently, ordering only when you make a sale. Minimize your
inventory and keep your customers happy.

Sage 100 ERP | What’s New in Version 4.5

2 Line tem Commission Maintenance (ABC) 8/22/2011 o] @ ==
Salesperson No.  |01-0100 4 4 b bl
Name Jim Kentley
Customer No. 01-ABF American Business Futures
HON 2 DRAWER LETTER F

Item Code 1001-HON-H252
Effective Date | 8/22/2011 F

Item Commission

Commission Method  Percent of Gross Profit
Commission Rate 10.000%
Base Commission .00

Commission Type

Commission Rate 20.000%

[ Accept I Cancel I Delete I@IO]

7 Auto Generate from Sales Orders (ABC) 8/22/2011 oo ==
Sales Order Types to Generate From
All Types [[] Standard Back Orders [7] Quotes [7] Master  [] Repeating [

Sales Order Statuses to Generate From
All Statuses Open New Hold
Product Types to Generate

Procurement Types to Generate
All Types Make V]  Buy Subcontract

All Types  [¥] Finished Goods Disconti Kits

Item Types to Generate

All Types [7] Inventory Special [} Miscellaneous []

Options

Include Drop Ship Lines Yes i Summarize Drop Ship Lines by Vendor (=]
Base Order Quantity On Sales Order Quantity v | Use Back Ordered Quantity (=]
Update Unit Cost With Costing Hierarchy - Update Unit Cost with SO Unit Cost for Drop Ship Lines  [~]

Summarize Multiple Items by Line [

Comments to Generate

Include SO Comment Lines None v Include Sales Order Item Line Comments [~
Format PO Header Comment With | None -
Select Field Operand | Value 2
Sales Order Number Al | L)
Sales Order Date Al =
Customer Number Al - b
e (et | Gova |810)

% Sales Order Entry (ABC) 8/22/2011 ol e ==
Order Number 0000175 | [ 94 b .| D Customer... | | Cred...
1. Header ] 2. Address ] 3. Lines User MAS Mary @
Order Date  8/22/2011 Order Type  Standard Order

Customer No.  01-ABF American Business Futures Salesperson 0100

Amount Subject to Discount .00 Payment Type CREDIT CARD v | American Express

Discount Rate .000% Deposit

Discount Amount .00 Credit Card Number s 6780
Deposit Amount .00

Taxable Amount .00

Non-Taxable Amount .00 Commission Rate 10.000%
Sales Tax Amount .00

Ship Zone Q Order Total .00

Ship Weight o000 Q

Freight Amount .00

[F'lint grdel...l Print Pick... l '@ IFlecalc Pricel Item Price ]

[ Accept l LCancel ] Delete [élol

Also create purchase orders easily
when you enter a sales order, using the
Generate PO button. Your purchase
order is created using the vendor’s
information for each line item, whether
it’s a regular, miscellaneous, or special
inventory item.
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Allocate by Lot and Serial Number

New functionality in Sales Order allows you to select lot and serial numbers when you're creating a Sales Order. This
allows you to reserve limited-quantity lots or serial numbers for your best customers or match the product you've
previously shipped to a specific customer. For example, if you sell material of different types, colors, and grains for
home construction, you can reserve a specific large piece that your customer chooses for his remodeling project to
be used at various stages. The lot and/or serial numbers print on the sales orders and picking sheets to have more
reliable processing and communication.

|
il Sales Order Options (ABC) 8/22/2011 ol @ (===
1. Main ] 2 Entry ] 3 Line Entry ] 4. Forms ] 5. Printing ] 6. Quick Print ] 7. History ] 8. Job Cost I
Use Alternate Warehouse for Out-of-Stock Items Allow Discount Rate by Detail Line
Use Item Default Warehouse ]} Default Special ltems to Drop Ship
Check for Available Quantity
Warranty
‘Warranty Calculation Based On Ship Date N7
Display Unit Cost Recale Expiration if Ship/Invoice Date Changed =
Display Profit Margin Percent z
Profit Margin Percent to Display Warning 10 Jeelevel by G stones
s iy i) Enable Default Price Level by Customer B
Purchase Control Base New Price Level Records On Price Code
Enable Purchase Control of Items
Lot/Serial Distribution in Sales Order Entry
Select ltems Based On e
Enable Lot/Serial Distribution
Control Purchases Based On Items Not Allowed v RN e
Require Lines to be Fully Distributed )

Item Pricing by Total Quantity
Enable Based On | Product Line b

Unit of Measure for Total Standard v
Apply Item Pricing Automatically New Entries Only

(e | oo [8]0)

Enhanced Sales Order Integration With Job Cost i Sales Order Options (EEC) 8/22/2011 oe =
The enhanced interaction between Sales Order and Job 1Man | 2By | 3lneEmy | 4Foms | SPining | & QuckPit | ZHmoy | 8lobCont |
Costin 4.5 prOVideS you with more erX|b|I|ty in how you Sales Order and Invoice Entry

. " Post Invoice Costs to Job Cost Require Job Number ()
prOF:eSS and Tr?Ck WOI’k Iﬂ. prqgress. Use the adqltlonal Post Invoice Costs to Job Estimates m Allow Jobs to be Created Automatically (=}
options to efficiently post invoice costs to job estimates, PostDiopShip CoststodobCost  [No  +|  Valdate CustomerforJob = =
post drop-ship costs, and automatically mark the job as fshevelwalkinbiocess B Do i ToEG

. . . Set Job Status to Complete When Invoiced [ .
complete when you generate the invoice. Information | i Require Cost Code
) ) Include Job Number and Description in G/L Comment 1 Vald Cost Types (LMOBE] Al
.automatlcally ﬂow; through your system to relleve . Do o A e B
inventory. Depending on how you want to display a kit ER Use Sales Order Accounts for Sales Revenue &]
and its components, choose various methods to update KEltemmiCosty Componert Zeta
. . i ; ] it Item w/out Cost + Component Costs
sales kits, including by the Job Transaction Detail Report. Crli SorecnertCadta
New fields in Customer Maintenance allow you to establish
default cost codes and defaults cost types. You can also
more efficiently ship and bill work in progress multiple
times against the same invoice.
Accept LCancel 3 0 —_—
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Improve Communications and
Drive Marketing Using Your Free
Sage CRM License

Sage CRM builds upon the Sage 100 ERP 4.5
system’s core functionality by providing you with the
ability to communicate more effectively, collaborate
better internally, and compete in today’s marketplace.
The new features in Sage CRM 7.1 have been
designed with you in mind and include total campaign
management, Microsoft Exchange server integration,
an Interactive Dashboard, new report charts, and a
fully integrated eMarketing solution™™

Sage eMarketing enables you to execute high-quality,
targeted, end-to-end e-marketing and drip marketing
campaigns quickly and easily. A simple, three-step
wizard helps you create new attention-grabbing
e-marketing campaigns with ease. Automatically
track open, click, and bounce rates so you can
calculate accurate ROl and deliver “hot leads” to
your sales team.

For consistent execution, Sage CRM 7.1 total
campaign management functionality comes with
campaign workflows, so you can map campaigns to
your business processes. They enable your marketing
team to execute multichannel marketing campaigns
and then reuse the ones with the best results.

Sage CRM integration with Microsoft Exchange
delivers ease-of-administration as well as a seamless
experience. Your sales, marketing, and management
teams benefit from having access to their calendars,
tasks, and contact information in real time, across
their smartphones, laptops, or desktop PCs for
maximum ease of use and productivity.

7.1 gives you the ability to link multiple data feeds on

a single screen with the Interactive Dashboard. Using
data “widgets,” the freestyle interactive dashboard
gives you complete flexibility. Widgets can be resized
and repositioned anywhere on the screen so your data
feeds are presented the way you want to see them.

The new look and feel of the report charts provides
you with at-a-glance business insight. Report charts
and graphics are now more visually impactful, making
it easy for management to see comparisons, patterns,
and trends in their data.

**A 60-day free trial of eMarketing is included, after that time additional fees.
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SageCRM 32'

Interactive
Dashboard
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Sage CRM Community

i, SageCRM.com is the global destination
for everything related to Sage CRM. Click below
to find discussion forums, blogs, Sage CRM
news, tips and tools

Sa0e Summt 2011 - How to win friends and BE infuences

User Community S STl P
Connect vith other users of Sage CRM

The Inportance of being the Orasnzer (a Priver for
Partner Community Excha Aopontment Svnc Rule
Great resources for Sage CRM business
partners and development partners

Apps & Extras

Extend Sage CRM vith partner applications.
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SageCRM @ E-marketing

E-marketing Wave Activity Summary

E-marketing Wave Activity Analysis =~ ==

E-marketing Results Summary

E-marketing Results Analysis

Opens & Clicks

Unique Opens By Time
Unigque Opens By E-mail

Opens By E-mail
Opens By Time







